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How An Innocent Customer 
Comment Made Us A Whopping 
$33,566 ... in just 2 1/2 weeks! 

 
A "How They Did It!"  

Case Study of… 
 

“33 Days To Online Profits 
Video Enhanced eBook Tutorial” 

 
  
 
This is the case study about how Yanik Silver and Jim Edwards 
came up with the idea for the  
“33 Days To Online Profits Video Enhanced eBook Tutorial”  
2 Volume CD-ROM set, as well as an overview of how they were 
able to launch the project and generate $33,566 in sales in less than 
2 weeks! 
 

 

  
 
Click Here for the Original “33 Days To Online Profits” 
 
Click Here for the “33 Days To Online Profits Video Enhanced eBook Tutorial” 
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This Case Study is brought to you by 

Jen Carter 
 

Visit us on the Web at: 
Click Here 
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AAbboouutt  tthhee  AAuutthhoorrss  
  

Yanik Silver 
 

Just 29-years old, Yanik Silver is recognized as the leading expert on 
creating automatic, moneymaking web sites…and he’s only been 
online full time since February 2000!  
 
He is the author and publisher of several best-selling marketing books 
and tools including “Instant Sales Letters”, “Instant Internet 

Profits”,  "Million Dollar Emails”, “Autoresponder Magic” and “Instant Marketing 
Toolbox.”  
 
Yanik specializes in creating powerful systems and resources for entrepreneurs to 
enhance their businesses. Yanik’s latest project is the ! “Web Copy Secrets” 

 

Jim Edwards 

Jim Edwards has developed and marketed outrageously profitable 
online businesses since 1997. He writes TheNetReporter.com, a 
syndicated newspaper column helping “non-technical” people use 
the Internet for both fun and massive profits!  
 
He is the author and co-creator of many highly successful e-books 
and “info-products”, including:  
“eBook Secrets Exposed”,  
“Affiliate Link Cloaker”,  
“How to Write and Publish Your Own eBook… in as little as 7 

Days”,  
“The Lazy Man’s Guide to Online Business”,  
“Selling Your Home Alone” and  
“The TEN Dirty Little Secrets of Mortgage Financing”. 
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